
Lansbergen Gerbera: 

 
''Quality improvement in Gerberas thanks to Pentakeep'' 
 
The wonderful Gerbera company of the Gebroeders (Brothers) Lansbergen is located in Pijnacker. 
More than thirty years ago, the brothers Aad, Hein and Kees started growing Gerberas and now son 
Mike and daughter Joyce are also part of the company. The company has two locations and a total of 
more than ten hectares of land. About 30 different varieties are grown on this land, and about thirty 
per cent of these are their own varieties. “Thirty years ago, the varieties were just poor and the 
situation wasn’t improving. Then, really out of necessity, we just began breeding ourselves”, says 
Aad, who is the managing director. “At that time, we chose a very intensive method, with our own 
lab and sales system.” The lab is still here, but they have now accommodated the sales elsewhere. 
“We now breed more for ourselves, and less for other companies.” Each year, an average of thirty 
new Gerbera varieties are bred, five of which were developed by LG Flowers (Lansbergen Gerbera’s). 
LG varieties can be recognized by the name. “They are continually named after hurricanes and each 
year has its own starting letter”, explains Joyce. Within LG Flowers, Joyce is responsible for, among 
other things, the communication and the PR. 
 
 

 
 
Thick stems and large flowers 
 
LG Flowers are well-known for their quality. “And this quality has improved even more since we have 
been using Pentakeep”, says Hein who has the final responsibility for the crop. “We wish to 
communicate that improvement in quality to our customers. We are therefore pleased with this 
product.” In Hein’s opinion, the improvement in quality is measurable and visible in the firmer and 
thicker stems and the larger flowers. “Certainly nowadays, with those blackout screen cloths, the use 
of Pentakeep has advantages. The blackout screen cloth limits the growth. Pentakeep does the 
opposite, it stimulates the growth again, so that the stem length remains at the right level after all.”  
 
A positive effect almost all year round 
 
It all started about four years ago. The brothers Lansbergen had heard about Pentakeep from various 
sources. “A fellow grower told that the calendar indicated that autumn was approaching but the crop 
looked as if it was spring. And according to that colleague, that was thanks to Pentakeep. We found 
that interesting. We then started doing some tests, very carefully, because we did not want to rush 
things.” The results were striking.  
 



Pentakeep activates the metabolism which means that the crop can absorb more CO2 and therefore 
also produce more sugars. The crops which had been there for a year or more than a year in 
particular appeared to react strongly to the application, producing larger flowers. Nowadays, 
Lansbergen uses Pentakeep almost all year round. It is only during the summer months that they 
believe that the added value is limited. They add Pentakeep to the supply tank and apply it in the 
mornings. During times of low evaporation, the absorption is too limited using this method, so they 
spray it over the crop. The costs for Pentakeep are lower than expected. “That one eurocent per 
square metre per week is quickly earned back”, says Aad. 
 

 
 
Alternative marketing concepts 
 
The flower traders also notice the good quality of the Gerberas. The demand for Lansbergen 
Gerberas is therefore large and 50% of the production finds its way via direct trade. The excellent 
quality offers possibilities for alternative marketing concepts. Joyce is the driving force behind this 
and ‘Choicy’ was her idea. Choicy is a cardboard holder in which ten Gerberas are placed. The 
packaging is chic but at the same time sturdy, so it can take a knock. The objective of Choicy is that 
consumers can arrange the flowers at home themselves. “There are so many more fun things to do 
with Gerberas than just putting a bunch of them in a vase”, she says. She gives the examples of a 
number of small vases on a tray with a flower in each one, flowers in a flat dish or a Choicy in a vase 
on the wall. Choicy was tested during the Libelle women’s magazine summer festival week and it was 
very popular with the visitors. In the north of the Netherlands, Joyce has begun sales pilots with a 
number of franchisees of well-known supermarkets and the response is certainly not disappointing. 
However, it is a novelty so it will take time. As well as the north of the Netherlands, Choicy’s will also 
be introduced in Germany and France.  
 
Bouquets for the Postcode lottery 
 
In addition to the Choicy, Joyce also makes various bouquets from the Gerberas. There are different 
budget bouquets and luxury bouquets, always supplemented with plant material which is bought at 
the auction. “At the moment, we are busy with bouquets for the Postcode lottery’, she tells. “We 
have already carried out some trials and the postcode lottery was very impressed with the quality, so 
we are now running a national campaign. The effect of Pentakeep is very clear during the winter 
months in particular.” 
 
 



The vase life also increases as a result of using Pentakeep. LG Flowers cannot entirely deal with the 
national Postcode campaign itself. “We cannot supply that many stems. Then we wouldn’t have 
enough left for our regular customers.” However, with the collaboration of many other Gerbera 
growers, this is a unique opportunity to bring the Gerbera to the attention of the consumer.  
 

 
 
Employment 
 
The Choicy and the bouquets provide extra employment. The company has approximately thirty 
permanent employees, but that number is increased to as many as 100 employees during the high 
season. Due to the campaign by the Postcode lottery, during the first two weeks of June, during 
those weekends an extra 15 staff members were needed. The extra staffing is provided by temporary 
employees. “The work of making the bouquets and placing the stems in the Choicy’s is mainly done 
by women. Experience has shown that they have finer motor skills so they can work more quickly and 
more neatly.” 
 
Joyce aims to vary the bouquets on a monthly basis. “Each month, we choose a theme within which 
we wish to emphasize the atmosphere of that month”, she explains. “We announce the atmosphere 
ideas via Facebook. On facebook.com/choicygerbera.nl, we wish to create a sort of platform for 
Gerbera ideas. Consumers can also contribute their own ideas there too. If they have thought of 
something original, they can share that idea with other people and so spread it. The ultimate 
objective is for the platform to fill itself with ideas.” 
 

 

 

 

 

 


